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7-9 NOVEMBER 2016
World Travel Market London 2016
ExCeL London, UK  
World Travel Market (WTM) 
London, the leading global event for 
the travel industry, is a three-day 
business-to-business exhibition for 
the worldwide travel and tourism 
industry. Almost 50,000 senior travel 
industry professionals, government 
ministers and international press attend 
the event to network, negotiate and 
discover the latest industry opinion 
and trends. The event is expected 
to generate around £2.5bn of travel 
industry contracts over the three days.
Email: wtmworld.helpline@reedexpo.co.uk
Tel: +44 (0) 20 8271 2101
www.wtmworld.com

14-15 NOVEMBER 2016
MuseumNext NYC
Tribeca Performing Arts 
Center, New York, US  
MuseumNext is a global conference on 
the future of museums.  Since 2009 it 
has acted as a platform for showcasing 
best practice today to shine a light on 
the museum of tomorrow. MuseumNext 
NYC will take place in November 2016 

with two days of curated presentations 
on the theme of  ‘Transformation’. 
Email: kala@museumnext.com
Tel: +44 (0) 191 261 9894
www.museumnext.com

14-18 NOVEMBER 2016
IAAPA Attractions Expo 2016
Orange County Convention 
Center, Orlando, Florida, US  
With more than 30,000 industry 
professionals expected to attend this year’s 
IAAPA conference, including 20,000 buyers 
coming from more than 100 countries, 
the event will explore the theme of ‘Every 
Experience Matters’. The trade show 
fl oor will cover over 550,000sq ft, with 
more than 1,000 companies set to exhibit 
their latest projects and cutting-edge 
innovations from 125 categories. Industry 
leaders, decision-makers, and trendsetters 
from across multiple sectors, including 
manufacturers and suppliers, and the owners 
and operators of theme and amusement 
parks, waterparks, FECs, zoos, aquariums, 
science centres, museums, resorts, 
and more, will be on-hand at the event. 
Email: iaapa@iaapa.org
Tel: +1 703 836 4800
www.IAAPA.org

24-28 JULY 2016
SIGGRAPH 2016 
Anaheim, California, US
SIGGRAPH is the world’s largest, most 
infl uential annual event in computer 
graphics and interactive techniques. 
The experience encompasses fi ve 

days of conference content with 
research, demos and screenings of 
the latest breakthroughs in the fi eld. 
It also includes three days of exhibits 
showcasing cutting-edge technology.
Tel: +1 805 677 4286
s2016.siggraph.org

18-22 SEPTEMBER 2016
Euro Attractions Show 2016 
Fira Gran Via, Barcelona, Spain  
With innovative ideas and products 
from more than 425 exhibiting 
companies from around the world, join 
your fellow colleagues and decision-
makers at the year’s premier event 
for international attractions and 
amusement professionals. Enter into 
an inspiring world of exhibits, seminars 
and networking events and catch 
an exclusive glimpse of Ferrariland, 
PortAventura’s latest attraction 
yet to be revealed to the public. 
Email: europe@iaapa.org
Tel: +43 (0) 22 162 915
www.IAAPA.org/EAS

6 OCTOBER 2016  
The Annual National Conference 
of Visitor Attractions 
Queen Elizabeth II Conference 
Centre, London, UK
The Annual National Conference of 
Visitor Attractions (VAC) is the pre-
eminent event for all types of visitor 
attractions in the UK. VAC is run by the 
industry, for the industry and is fi rmly 
established as the key place to meet 
and network with contemporaries. The 
event also features a thought-provoking 
programme of conference sessions to 
keep you up to date and help you fi nd new 
directions for your business. 
Email: vac@zibrant.com
Tel: +1 913 599 0300 
www.vacevents.com

11-14 OCTOBER 2016  
World Waterpark Association 
Symposium & Trade Show 
New Orleans, Lousiana, US 
The WWA’s Annual Symposium & Trade 
Show brings together hundreds of water 
leisure owners, operators, developers, 
designers and manufacturers for four days 
of education, networking and exhibiting – 
the only event specifi cally for waterparks.
Email: aezra@waterparks.org
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SIGGRAPH showcases technical innovation from multiple fi elds  including virtual reality

Thursday 6 October - The QEII Conference Centre, London.

The essential event for owners, managers and marketers of a visitor attraction,
for opinion formers and tourism or heritage professionals.

VAC is a national conference organised by the industry, for the industry where you can:
• Get involved in a unique forum for industry professionals.
• Network and share experiences.

Don’t miss this opportunity to:
• Understand your business in the context of the wider visitor attractions market.
• Keep up to date and find new directions for your business.

Join our mailing list to receive regular conference updates.
Early bird and multiple booking discount registration rates apply.

www.vacevents.com

6 October 2016

Put it in your
diary now!
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Augmented reality (AR) startup Magic Leap 
has announced a strategic relationship with 
Lucasfi lm, promising to deliver a “legacy 
of exploration and leadership” on the new 
platform for experiential storytelling. 

Di� ering from market competitors in AR, 
such as Microsoft’s Hololens, which uses a 
stereoscopic technique to create the illusion 
of a three-dimensional image, Magic Leap’s 
device uses its alternate mixed-reality 
lightfi eld to create a world where digital and 
physical seamlessly blend together. 

The two companies released a proof-of-
concept video, demonstrating Magic Leap’s 
technology using a Lucasfi lm-produced Star 
Wars scene, using the AR technology to bring 
C3P0 and R2D2 into a real-world environment. 

The two companies announced they 
will open a joint research lab this month 
at the Lucasfi lm San Francisco campus, 
combining their talents to create never-
before-seen pioneering storytelling 
experiences in a mixed reality world. 

“Magic Leap is creating a whole new 
medium: mixed-reality lightfi elds, 

Danish architectural fi rm 
Dorte Mandrup Arkitekter 
have unveiled designs for a 
visitor attraction designed to 
draw visitors to Greenland. 

The proposed Ice� ord 
Centre in Ilulissat – a town 
in the Qaasuitsup munici-
pality in western Greenland 
– will help develop Green-
land’s tourism and will 
demonstrate the history 
and culture of the ice � ord, 
as well as highlighting 
the dramatic melting of 
the UNESCO-protected 
Greenland ice sheet. 

Scheduled to open in 
Q3 2020, the development 
is designed to have a 
minimal impact on the 
surrounding landscape and 
is a collaboration between 

The American Alliance of Museums 
has appointed Douglas S. Jones, 
director of the Florida Museum of 
Natural History in Gainesville, as the 
incoming board chair for 2016-2018. 

Additionally, Chevy Humphrey, 
president and CEO of the Arizona 
Science Center, Phoenix; James Pepper 
Henry, executive director of the Gilcrease 
Museum in Tulsa, Oklahoma; and Kelly 
McKinley, director, OMCA Lab, Oakland 
Museum of California, have been elected 
to the board to serve three-year terms. 

AR company Magic Leap partners with Lucasfi lm

Douglas S. Jones heads 
up AAM as new chair

Danish fi rm Dorte Mandrup selected 
for Arctic Greenland Icefjord Centre

designed to harness the power of your 
imagination and take you to places you 
never thought possible. Collaboration 
between our two companies is a perfect 

fi t, and I can’t wait to share the results 
with the world,” said Magic Leap founder, 
president and CEO Rony Abovitz. 

Magic Leap demonstrated its technology using a scene from Star Wars

The site will o� er views of the ice � ord and its surroundings

Jones is the incoming board chair

the Greenland Government, 
Qaasuitsup Municipality 
and philanthropic 
organisation Realdania. 

Dorte Mandrup’s winning 
design stretches across 
the landscape, resembling 

“the fl ight of a snowy owl”, 
according to the architect. 
Part of the existing hiking 
trail, the building will o� er 
views of the ice � ord and 
surrounding landscape. 

More: http://lei.sr?a=m6d2N_A

More: http://lei.sr?a=d2B3R_A More: http://lei.sr?a=g2K4s_A


