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Unesco explores World Heritage and museum links

Unesco has held its first international
conference on World Heritage sites and
museums, with the inaugural event in
Paris, France, exploring how to help people
maintain and reinforce their relationships
to shared cultural and natural heritage.

The event, co-organised by Unesco and
the Arab Regional Centre for World Heritage
(ARCWH), took place at Unesco’s Parisian
headquarters between 2 and 3 November.

Unesco says that across its 1,052 cultural,
natural and mixed World Heritage sites,
many are home to “site museums” or insti-
tutions engaged in site preservation and
promotion through their collections.

“Such museums are custodians, conveners,
mediators and educators,” said Azedine
Beschaouch, member of the Institut de France
and former minister of culture for Tunisia,
speaking during the event. “On the one hand
they contextualise archaeological discoveries
and assist in scientific research, on the other
hand they present us with world history and
our own history - showing how connected we
are across regions and the globe.”

Many of Unesco’s World Heritage sites are home to ‘site museums’ engaged in preservation

Making heritage relevant to local communities
was one of the key talking points for the event,
with Molly Fannon, director of International
Relations at the Smithsonian Institute saying

that if people see World Heritage as their own,
then they will work harder to protect it, creating

amore resilient museum and heritage sector.
More: hitp://lei.sr2a=J5m4Z_A

Mako has helped boost attendance

SeaWorld on US$40m
cost-cutting drive

SeaWorld reported a 2 per cent decrease
in revenue for the Q3, with attendance
at parks affected by weather and falling
tourism from Latin America.

To counteract this, the company
announced it would be launching a
“comprehensive cost optimisation
programme” to cut spending by US$65m
(€59m, £52m), saving US$40m (€36m,
£32m) by the end of 2018. Initiatives such
as early season pass sales, new pricing
strategies and price increases on selected
products are already being implemented.
More: hitp://lei.sr2a=VIm9f A
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David Bowie travelling exhibition
smashes V&A attendance record

David Bowie Is — the touring
exhibition that took on a new
meaning after the death of
the music icon - has become
the most visited show in the
V&A’s history, with more than
1.5 million people flocking
to see the blockbuster show
across its eight venues so far.
According to V&A, around
312,000 people visited the
exhibition during its initial
London runin 2013. It then
travelled to a number of
countries including Canada,
Brazil, the US, France and
Groningen in the Netherlands.

the final stop for the exhibi-

The show will complete its world tour next year

its final weeks at the

Following the singer’s tion, but that was extended Museum of Modern Art in
death in January 2016, the with renewed interest Bologna, before heading
Groniger Museum reported a following Bowie’s death. to Tokyo in January 2017

jump in sales of 30,000 tickets
to the retrospective in a week.
Groniger was intended to be

Twitter: @AM2jobs

The show will complete
its 10-stop tour next year,
with the show entering

and completing its tour in
Barcelona in May.
More: http://lei.sr2a=4s595_A
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Robots will be the new stars at MCFC
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Manchester City’s new signings - a team of robots

English Premier League
side Manchester City FC
(MCFC) claims to be the first
football club to sign a robotics
partnership, after confirming a
new global partnership deal with
Chinese firm Ubtech Robotics.
The club said the deal will
give supporters around the
world the opportunity to enjoy
exclusive content and “unique
fan experiences”.

Aleaderin consumer
robotics, Ubtech is the first
company in China to design and
manufacture humanoid robots.

The partnership will introduce
aseries of co-branded products
across the club’s digital channels.

Ubtech Robotics founder,
James Zhou, said: “The
partnership will bring cutting
edge robotics technology and
sports marketing together.”

The wearable device can display ride names

Wet’n’Wild Sydney installs Accesso virtual queue tech

Wet'n’Wild Sydney has
announced a contract with
Accesso to install a virtual
queuing system at the waterpark.
Accesso’s LoQueue Qband
allows visitors to reserve a space
inaline for aride, and arrive
when it’s their turn, saving them
from wasting time waiting in
long queues. They book a slot via
atouchscreen system located
around the waterpark, and their
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wristband will notify them when
it’'s time for their ride.

This is Accesso’s second
agreement with Wet'n"Wild
owners Village Roadshow.

The wearable device can
display ride names, has a
countdown timer and a battery
life of four to five years. RFID
capabilities include increased
support of cashless payments
and locker rentals.

Twitter: @AM2jobs

Premier Rides creates custom special-effects ride

Premier Rides is installing
a ‘one of a kind’ immersive
dark-ride experience in Doha.
The reverse magnetic coaster
will launch through the roof of
the building, soaring to a height
of nearly 60m, followed by a
“thrilling” coaster experience
at the Doha Oasis, a mixed use
development under construction.
US-based roller coaster
design and manufacturing firm

Premier Rides has partnered
with Qatar developer, Halul Real
Estate Investment Company,
to develop the product with an
unforgettable ride experience.
With engineering and
fabrication for the ride now
complete, the exporting process
has officially begun.
Premier estimates a total of
100 shipments will be made
over the next two months.

will.i.am is one of Pavegen’s celebrity ambassadors

Energy-generating flooring launches in the US

Pavegen, the British clean-tech
company, has launched an
innovative flooring system that
creates energy from footsteps.
The multi-functional V3
paving provides options to
integrate renewable energy
production into urban spaces.
According to Pavegen, the
technology has implications
across sectors, including sport,
hospitality and attractions.

It’s designed particularly
for public spaces with high
foot traffic, including retail
and transport hubs, and can be
integrated into Smart Cities to
power things like street lighting.

The technology works
through the transformation
of kinetic energy from
people’s footsteps into
electricity through
electromagnetic induction.

©Cybertrek 2016
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Training
that works.

ONINIVAL

CREW understand that staff development can be difficult and time consuming,
but we know that your people can make the difference between a good business
and a great business.

CREW training will:

« Inspire great customer service

+ Boost retail and FOH confidence

« Enhance communication and presentation skills
« Develop interactive talks and shows

« Improve team morale ‘r’_— P an
« Increase revenue |; ' V_4

“As a direct result of CREW training our fund pot for
“Gems of the Jungle” at £5000 in August went through
the roof and we amassed a further £18,000 in just six
weeks. Brilliant!” (summer season 2011) www.crew.uk.net

. info@crew.uk.net
Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration 0845 260 4414
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Product Manager
- Waves

Location: Richnmond, BC
Reports to: Chief Operating Officer

The Product Manager is responsible

for the product planning and execution
throughout the product lifecycle, including
gathering and prioritizing product and
customer requirements, defining the
product vision, and working closely

with engineering, product development,
manufacturing, sales, marketing and
project services to ensure revenue and
customer satisfaction goals are met. The
Product Manager’s job also includes
ensuring that the product supports the
Company’s overall strategy and goals.

Throughout all the stages of the

product lifecycle, the Product Manager
represents the needs of the end-

users, evaluates market trends and
competition, and uses this information
to determine what features to include.
The Product Manager is the team leader

To Apply:

for a given product, products or family
of products, in this case, Waves.

Applications will continue to be
accepted until position is filled. Include

Attractions jobs & news AM2.jobs

your cover letter and resume in your
application with “Product Manager -
Waves” in the subject line of your email

Experience and Qualifications: to careers@whitewaterwest.com
e FElectrical or Mechanical Engineering
degree with Product Management
experience
5+ years’ experience in a product
management role
Professional business acumen
Experience in, or knowledge of the
waterpark business is mandatory

As a part of ensuring a safe and secure
place to work, successful candidates
may (role dependent) have to complete
a pre-employment drug & alcohol test
and/or background check (references,
credit, identity check and criminal).

Only candidates who are eligible to
accept employment in Canada
WITHOUT sponsorship will be considered.

No agencies please. Thank you
for your interest in this position!

For more information about this role and to apply please visit: http://lei.sr?a=s2s1L

AM2

The news & jobs magazine
from Attractions Management
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Monday 28t"
November 2016

Book online at am2.jobs

or contact Sarah Gibbs:

Tel: +44 (0)1462 471908
email: sarahgibbs@leisuremedia.com

CHIEF ENGINEER

RIDES & ATTRACTIONS
Dreamland Margate, UK

Salary: Competitive
Closing date: 30 Nov 2016
Reports to: Head of technical services
Hours: 42 hpw

The role of Chief Engineer is to Manage along
with the Head of Technical Services the Technical
Services Department, the team is responsible for
maintaining the strategic plan and daily operational
maintenance for the Rides & Attractions in
Dreamland, including supporting and upholding
arobust Rides Maintenance program. The role is
suited to a self motivated and resourceful individual.

To view job details, and to apply
click here: http://lei.sr?a=e8x1H

Please note that candidates whose applications will be progressed,
will be contacted within one week of the closing date.

No Agencies please.



To Advertise call Sarah on: +44 (0)1462 471908 email: sarahgibbs@leisuremedia.com

For more details on the following jobs

visit www.am2.jobs or to advertise
call Sarah on +44 (0)1462 471908

B Chief Engineer (Rides
and Attractions)
Dreamland Margate

Salary: Competitive

Job location: Margate,
United Kingdom

® Product Manager
- Waves

Whitewater West
Industries Ltd.
Salary: Competitive

Job location: Richmond,
BC, Canada

B Head of Commercial
Operations (Culture)
& Sponsor

London Borough of
Waltham Forest

Salary: Up to £62,000 pa
Job location: Walthamstow,
London, United Kingdom

B Technical/

Facilities Manager
Legoland Discovery Centre
Salary: Competitive

Job location: Boston,
United Kingdom

B Front Office operators
and Booking Operators
Gardaland Resort

Salary: Competitive

Job location: Verona, Italy

® Marketing Manager
The Eye Brand
Salary: Competitive

Job location: Orlando,
United States

B Operations Trainer -
Training and Safety
Legoland

Salary: Competitive

Job location: Florida,
United States

B Area Team Leader -
Training and Safety
Legoland

Salary: Competitive

Job location: Florida
Resort, United States

® Events Manager
Warwick Castle
Salary: £18,000

Job location: Warwick,
United Kingdom

® |Insight Manager
The Eye Brand
Salary: Competitive

Job location: London,
United Kingdom

B Senior Technician
Madame Tussauds

Salary: Competitive
Job location: Nashville,
United States

B Studio Artist
Madame Tussauds
Salary: Competitive

Job location: Nashville,
United States

H Sea Life Personnel
Gardaland Resort

Salary: Competitive
Job location: Verona, Italy

H Senior Brand
Manager, Promotions
and Partnerships
Legoland

Salary: Competitive

Job location: California,
United States

B Studios Artist
Madame Tussauds

Salary: Competitive
Job location: San Francisco,
United States

® Media Relations
& Social Media
Representative
Legoland

Salary: Competitive

Job location: California,
United States

B Commercial Supervisor
Legoland Discovery Centre
Salary: Competitive

Job location: Atlanta,
United States

® Duty Manager
(Admissions)

Legoland Discovery Centre
Salary: Competitive

Job location: Atlanta,
United States

B Operations Manager
Madame Tussauds
Salary: Competitive

Job location: Hollywood,
United States

B Master Model Builder
Legoland Discovery Centre
Salary: Competitive

Job location: Westchester
NY, United States

® Marketing Manager
Sea Life
Salary: Competitive

Job location: Orlando,
United States

® Duty Manager - Events
Sea Life
Salary: Competitive

Job location: Orlando,
United States

B General Manager
The Eye Brand
Salary: Competitive

Job location: Orlando,
United States

For more details on the above jobs visit www.am2.jobs

ANIINO S80r
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Duffey rules out Six Flags Orlando
after declaring US market ‘covered’

Six Flags CEO John Duffey
has quashed rumours of a
new theme park in Orlando
after saying the US was
“covered” in terms of reach
at its existing parks, with
the operator opting instead
to focus on its continued
international expansion.

Speaking during an
earnings call, Duffey said
there were no plans to
construct any new parks in
the “well-serviced” US.

“If you look at all of the
markets they are really
covered by existing parks,”
he said. “As a matter of fact
I think the last park we built
in the US was Hard Rock
Park on the East Coast,
which was actually shut

down. So we believe we have

all of the markets covered.”
Rumours of a Six Flags

property in the theme

park capital have long

been speculated — with

an Orlando Business

Six Flags is focused on its internation expansion

Journal report saying

that a top US theme

park operator was
interested in developing
amajor project on
International Drive.

More: hitp;//lei.sr2a=g6N6Z_A

World first Marvel exhibition coming
to Brisbane’s Gallery of Modern Art

Brisbane’s Gallery of
Modern Art (GoMA) is
bringing a world first Marvel
exhibition to Queensland,
with the groundbreaking
event set to debut in 2017.

Featuring original
artwork, film props,
costumes and films, Marvel:
Creating the Cinematic
Universe will follow the
likes of Thor, Iron Man and
Captain America as they go
from the comic book page to
the cinema screen.

The exhibition is in-part
inspired by Thor: Ragnarok
- Marvel’s upcoming
blockbuster which recently
concluded filming in
Brisbane. According to
Queensland’s premier
and minister for the arts,
Anastacia Palszczuk, the
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Original artwork will be among the exhibits on display

exhibition was the result
of aAU$10.8m (US$8.2m,
€7.5m, £6.7m) fund for
grand events at Brisbane
galleries, as well as fan
excitement locally for the
new Thor production.

The exhibition, being
billed as the largest of its
kind ever held in an art
museum, will debut on 27
May for a three-month run
concluding 3 September.
More: hitp;//lei.sr2a=N9d7G-A

Twitter: @AM2jobs
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American Association of Museums (AAM)
T: +1202 289 1818 W: www.aam-us.org

Association of American Zoos & Aquariums
T: +1 301562 0777 W: www.aza.org

Association of Art Museum Directors
T: +1212 754 8084 W: www.aamd.org

Association of Independent Museums (AIM)
T: +44 (0)1584 878 151 W: www.aim-museums.co.uk

Association of Leading Visitor
Attractions (ALVA)
T: +44 (0)20 7222 1728 W: www.alva.org.uk

Association of Science and
Technology Centers (ASTC)
T: +1202 783 7200 W: www.astc.org

Association of Scottish Visitor
Attractions (ASVA)
T: +44 (0)141 229 0923 W: www.asva.co.uk

Association of Zoos and Aquariums (AZA)
T: +1 301562 0777 W: www.aza.org

Australian Amusement Leisure &
Recreation Association (AALARA)
T: +617 3807 35 08 W: www.aalara.com.au

European Association of Amusement
Suppliers Industry (EAASI)
T: +39 0522 554 176 W: www.eaasi.org

European Association of Zoos
and Aquaria (EAZA)

T: +3120 520 07 50 W: www.eaza.net
European Network of Science
Centres and Museums (Ecsite)
T:+322 649 73 83 W: www.ecsite.eu

Giant Screen Cinema Association (GSCA)
T: +1919 346 1123 W: www.giantscreencinema.com

Historic Houses Association (HHA)

T: +44 (0)20 7259 5688 W: www.hha.org.uk
Indian Association of Amusement

Parks & Industries (IAAPI)

T: +9122 6523 1643 W: www.iaapi.org
International Association of Amusement
Parks & Attractions (IAAPA)

T: +1703 836 4800 W: www.iaapa.org

International Planetarium Society

T: +1808 969 9735 W: www.ips-planetarium.org
Irish Science Centres Awareness

Network (ISCAN)

T: +353 (0)51 302 865 W: www.iscan.ie

Museums Australia

T: +612 6230 0346 W: www.museumsaustralia.org.au
National Farm Attractions Network (NFAN)
T: +44 (0)1536 513 397 W: www.farmattractions.net
NAVET

T: +46 (0)33 4100 09 W: www.navet.com
Outdoor Amusement Business

Association (OABA)
T: +1407 6819444 W: www.oaba.org

The Aquarium & Zoo Facilities
Association (AZFA)
E: rif@tnaqua.org W: www.azfa.org

The Canadian Museums Association
T: #1613 567 0099 W: www.museums.ca

The Canadian Association of
Science Centres (CASC)
T: +613 566 4247 W: www.canadiansciencecentres.ca

Themed Entertainment Association (TEA)
T: +1818 843 8497 W: www.teaconnect.org

World Waterpark Association (WWA)
T: +1 913 599 0300 W: www.waterparks.org

Zoo & Aquarium Association
T: +612 9978 4797 W: www.zooaquarium.org.au
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