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Attractions jobs & news AM2.jobs

AM2 NEWS

An Australian resurgence

Following a year of turmoil for Australia’s theme park sector, the Gold Coast market is finally
starting to show signs of recovery, according to Village Roadshow Theme Parks COO Bob White.

n the wake of the
Dreamworld tragedy in
November 2016 — which
claimed four lives when two
rafts collided on the Ardent-
operated park’s Thunder River
rapids ride — aripple effect
was felt across the Australian
theme park market, with visitor
numbers and revenues down
significantly across the board.

Financial results for Village
Roadshow, which operates
the Movie World, Wet'n"Wild,
and Sea World parks, showed
profits falling from AU$50.9m
(US$38.5m, €32.7m, £28.9m) in
2016 to AU$23.6m (US$17.9m,
€15.2m, £13.4m) in 2017. For the
year, company profits are down
by about 30 per cent. However,
there are signs of improvement.

“In September we finally
got back to being essentially
flat, so there’s been significant
recovery since that happened,”
said Village Roadshow Theme
Parks COO Bob White, speaking
exclusively to AM2.

“Public safety awareness is
the issue here and the work isn’t
done. We have to keep working
at it to make sure that people
understand they’re safe on aride.
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Village Roadshow created safety videos to assuage public concern

On top of that, we’re making
major investments in our parks.”

Despite the fact the tragedy
did not take place at a Village
Roadshow park, media scrutiny
onride incidents in Australia
dramatically increased to include
less significant ride stoppages.

As aresult, Village Roadshow
created its own ride safety
videos explaining why, for
example, a rollercoaster might
suddenly stop and why thatis a
safe procedure for visitors.

“We’re an overwhelmingly
safe industry,” said White. “The
traditional media and also some
of the social media vehicles have
their own interests. Context is
so important and it hastobe a
context people understand.

“You have to be direct and
you have to be timely. You can’t
wait around, do a statement and
hope the problem goes away. In
the age of social media, it’s not
going to cutit.”

Twitter: @AM2jobs

Village Roadshow’s
most recent investment
isthe AU$30m DC

Rivals HyperCoaster

Included in its investment
programme this year, Village
Roadshow debuted the DC
Rivals HyperCoaster at Movie
World - a AU$30m (US$22.7m,
€19.3m, £17m) purchase
that opened to the public in
September - with further
investments on the horizon.

“We know the theme park
business so it’s a combination
of imagining a ride we think will
have an impact in the market
and getting it at the right price
point that makes sense for the
business,” said White.

“The fundamental growth
of the economy, the growth in
Australia and the growth in
the international marketplace
around Australia tells us that
this was a blip for sure.

“As long as we continue to
do safe rides that are good
experiences, and are well
branded, then we’re going to do
really well in the future.” @
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AM2 INNOVATION

Dare to Discover features a digital reconstruction of a port

NorthernLight creates VR for Maritime Museum

Creative design firm
NorthernLight has created Dare
to Discover: A VR Journey, a
brand new virtual reality visitor
experience, for Amsterdam’s
National Maritime Museum.
The experience, which opened
on 14 December, takes place on
board the Amsterdam, aVOC
(Dutch East India Company)
trading ship. Dare to Discover
takes visitors on a flight across

a17th century working port
in the city, it incorporates
surround sound, special effects,
motion graphics and a digital
reconstruction of the port, to
bring the experience to life and
immerses visitors in the ‘Golden
Age’ of maritime history.
NorthernLight was
responsible for the concept of
the experience, developed in
partnership with ShoSho.

1957 Farract
425250 Tarta Rossa

The Gretel app is designed for use in themed entertainment

Oskoui + Oskoui announces Vertuoso partnership

Digital creative agency Oskoui
+ Oskoui (O&O) has signed a
partnership deal with ‘vertical
storytelling’ specialist, Vertuoso,
that will see the creative
production agency become the
exclusive content provider for
0&0O’s Gretel mobile app.

The app is an online platform
designed for use in themed
entertainment, theme parks, art
galleries and museums.

12 Read AM2 online: AM2.jobs/digital

The app connects to the site
using wifi triangulation and
beacon technologies. Once a
connection is established pop
up content, including video
and augmented reality, will
appear on the app to enhance
the visitor experience. Visitors
will also have access to their
location land information
about their experiences
through the app.

Twitter: @AM2jobs
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The Aircraft Factory is a brand new immersive experience

Sysco completes AV installation at Brooklands Museum

Experience design firm Sysco has
completed a major audio-visual
integration at the Brooklands
Museum in Surrey, UK.

The museum has opened
the Aircraft Factory, a brand
new immersive experience
in the Bellman Hangar, a
transportable aeroplane shed
dating back to World War II.

The experience,
which formed part of an

£8m (US$10.7m, €9m)
development project, the
museum’s largest to date, was
designed to give visitors an
authentic experience of life on
the floor of an aircraft factory
throughout history.

Sysco was enlisted by
project manager Focus
Consultants to deliver the
layers of audiovisual solutions
across the museum.

The system will be rolled out across six Plopsa sites

Syx Ticketing named as new provider for Plopsa

Syx Ticketing has announced
apartnership with Plopsa
amusement parks that will
see its cloud-based ticketing
and booking system rolled out
across six Plopsa sites.

As part of the deal Syx will
implement more than 30 of
its ReCreateX POS systems
across the parks.

In addition the company will
install four self-service kiosks

at the De Panne site, to reduce
queue times and give visitors
easy access to the park, and will
also serve as Plopsa’s partner
for online ticket sales.

“We are accelerating our
further international growth
which is beneficial for all our
software users,” said Edwini
Hembkes, sales director at Syx.
“It allows us to further invest
in continuous innovations.”
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STRATFORD-0ON-AVON
DISTRICT COUNCIL

Tender for the provision and
operation of an Observation
Wheel on the Council’s
Recreation Ground In
Stratford-upon-Avon

SHd3IdN3L

The Council is seeking an operator to supply and operate an observation
wheel for approximately six months each year over a three year period
commencing in Spring 2018; precise dates to be agreed. The Council
reserves the right to end the licence at the end of each season.

Interested applicants may seek a Tender Pack from the address below.

Tender Submissions must be returned in the envelope supplied no
later than Wednesday 10 January 2018 at 12 noon.

Following evaluation of the Tender Submissions returned an operator may
be awarded the contract where the Council deems it suitable to do so.

Corporate Property Services
Stratford-on-Avon District Council
Elizabeth House

Church Street

Stratford-upon-Avon

CV37 6HX

Email: helen.smith@stratford-dc.gov.uk

WWW.STRATFORD.GOV.UK
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HEAD OF FOOD
AND BEVERAGE

Paultons Park, United Kingdom
Competitive Salary & Benefits

A unique and exciting opportunity has arisen for a strategic catering lead to
join one of the premier day visitor attractions in the UK due to the forthcoming
retirement of the current postholder.

Located on the edge of the New Forest and welcoming over one million guests annually,
Paultons, Home of Peppa Pig World, is still a private family owned and run company.

This is a position for an experienced catering professional
who is looking for the next step in what will already have
been a successful career.

Reporting to the Commercial Director the role has direct
responsibility for all food and beverage aspects of the Park
including corporate functions, staff facilities

and miscellaneous events.

The role will also have full responsibility
for budget planning and control,
implementing robust purchasing and
stock control procedures to maximise
profit and margins.

The department currently has a turnover
in excess of £5 million annually.

Excellent salary and benefits package on
offer for the right candidate. (commensu-
rate with the senior level of the role)

APPLY NOW: http://lei.sr?a=x0b0L
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To Advertise call Sarah on: +44 (0)1462 471908 email: sarahgibbs@leisuremedia.com

For more details on the following jobs AM2 [0 ES
visit www.am?2.jobs or to advertise =
call Sarah on +44 (0)1462 471908

® Head of Food and Beverage
Paultons Park

Salary: Competitive Salary & Benefits
Job location: Paultons Park, United Kingdom

® Duty Manager
Jump Arena

Salary: Competitive
Job location: Luton, United Kingdom

® Beach Retreat Front
Office Team Leader
Legoland

Salary: Competitive
Job location: Florida, United States

® Head of Park Operations
(maternity cover)
Chessington World of Adventures

Salary: Competitive
Job location: Chessington, United Kingdom

® Operations Resort Manager
Legoland

Salary: Competitive
Job location: Florida, United States

® Operations Manager
Madame Tussauds

Salary: Competitive
Job location: Las Vegas, NV, United States

® Guest Experience
Host - Operations
Legoland Discovery Centre

Salary: Competitive
Job location: Toronto, ON, Canada

® Studio Artist
Madame Tussauds

Salary: Competitive
Job location: New York, NY, United States

® Maintenance Training
Supervisor
Legoland

Salary: Competitive
Job location: Carlsbad, CA, United States

® Operations Manager
Legoland Discovery Centre

Salary: Competitive
Job location: Chicago, IL, United States

® Commercial Director-
Midway North America
Merlin Entertainments Group

Salary: Competitive
Job location: Orlando, FL, United States

® Front Office Manager
Legoland

Salary: Competitive
Job location: Carlsbad, CA, United States

® Commercial Manager
Legoland Discovery Centre

Salary: Competitive
Job location: Westchester, NY,
United States

® Duty Manager
Legoland Discovery Centre

Salary: Competitive
Job location: Boston, MA, United States

® Duty Manager
Legoland Discovery Centre

Salary: Competitive
Job location: Atlanta, GA, United States

® Duty Manager
Madame Tussauds

Salary: Competitive
Job location: Hollywood,
Los Angeles, CA, United States

For more details on the above jobs visit www.am2.jobs

ANITINO S80r
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World’s steepest railway opens as
tourist attraction in Switzerland

The world’s steepest
funicular railway has opened
in Schwyz, Switzerland,
doubling as a new tourist
attraction and a way for
locals to reach the car-free
Alpine village of Stoos.

Using specially constructed
cylindrical carriages designed
to tilt and adjust to the 110 per
cent gradient of the mountain
track, the CHF52m (US$53m,
€45m, £40m) Stoos Bahn
railway runs over 1,720m
(5,640ft) from the valley floor
to the Fronalpstock mountain
plateau at 1,300m (4,300ft).

Rising 743m (2,440ft) on
its four-minute journey, the
train’s four cabins can carry
136 people at a time, reaching
speeds of up to 10 metres per
second (36kmph).

“This technical
marvel turns a journey
into an experience,”
said the railway’s operator.
“In the summer, the
mountain village isa

destination for varied family

The record-breaking railway took 14 years to build

L

SN

outings and offers versatile
mountain sports. In the
winter, 35km (21.7m) of fun on
the slopes can be experienced
between Fronalpstock and
Klingenstock.”

More: hitp;//lei.sr2a=p8r6S_A

Forty-strong shortlist revealed for
European Museum of the Year Award

A selection of nominees
are in contention for the
European Museum of the
Year Award 2018, with the
judging panel revealing its
shortlist of 40 for the pres-
tigious prize.

Run by the European
Museum Forum (EMF),
the award is open to
any museum within the
continent that has opened or
completed redevelopments
over the course of the last
three years.

Three British museums
are among 2018’s nominees,
including London’s Design
Museum and Science
Museum, and the Mary Rose
Museum in Portsmouth.

In mainland Europe,
France’s International
Centre for Cave Art at the

16 Read AM2 online: AM2.jobs/digital

The Helsinki City Museum is among 2018’s nominees

Lascaux Cave has made the
list after a €66m (US$70.3m,
£56.2m) development

by Norwegian architects
Snghetta and scenographers
Casson Mann. After

moving from its former

home in Helsinki’s historic
district to anew location in
Senate Square in 2016, the
recently reopened Helsinki
City Museum in Finland
also makes the list.

More: http://lei.sr2a=W9Z7P_A

Twitter: @AM2jobs

ADDRESS BOOK

American Association of Museums (AAM)
T: +1202 289 1818 W: www.aam-us.org

Association of American Zoos & Aquariums
T: +1301562 0777 W: www.aza.org

Association of Art Museum Directors
T:+1212 754 8084 W: www.aamd.org

Association of Independent Museums (AIM)
T: +44 (0)1584 878 151 W: www.aim-museums.co.uk
Association of Leading Visitor

Attractions (ALVA)

T: +44 (0)20 72221728 W: www.alva.org.uk
Association of Science and

Technology Centers (ASTC)

T:+1202 783 7200 W: www.astc.org

Association of Scottish Visitor

Attractions (ASVA)

T: +44 (0)141 229 0923 W: www.asva.co.uk

Association of Zoos and Aquariums (AZA)
T:+1301562 0777 W: www.aza.org

Australian Amusement Leisure &
Recreation Association (AALARA)

T: +617 3807 35 08 W: www.aalara.com.au
European Association of Amusement
Suppliers Industry (EAASI)

T:+39 0522 554 176 W: www.eaasi.org

European Association of Zoos
and Aquaria (EAZA)
T:+3120 520 07 50 W: www.eaza.net

European Network of Science
Centres and Museums (Ecsite)
T:+32 2 649 73 83 W: www.ecsite.eu

Giant Screen Cinema Association (GSCA)
T: +1 919 346 1123 W: www.giantscreencinema.com

Historic Houses Association (HHA)

T: +44 (0)20 7259 5688 W: www.hha.org.uk
Indian Association of Amusement

Parks & Industries (IAAPI)

T. +9122 6523 1643 W: www.iaapi.org
International Association of Amusement
Parks & Attractions (IAAPA)

T: +1703 836 4800 W: www.iaapa.org

International Planetarium Society

T: +1808 969 9735 W: www.ips-planetarium.org
Irish Science Centres Awareness
Network (ISCAN)

T: +353 (0)51 302 865 W: www.iscan.ie

Museums Australia
T: +612 6230 0346 W: www.museumsaustralia.org.au

National Farm Attractions Network (NFAN)
T: +44 (0)1536 513 397 W: www.farmattractions.net

NAVET

T: +46 (0)33 4100 09 W: www.navet.com
Outdoor Amusement Business
Association (OABA)

T: +1 407 6819444 W: www.oaba.org
The Aquarium & Zoo Facilities
Association (AZFA)

E: rif@tnaqua.org W: www.azfa.org

The Canadian Museums Association
T: +1613 567 0099 W: www.museums.ca

The Canadian Association of
Science Centres (CASC)
T: +613 566 4247 W: www.canadiansciencecentres.ca

Themed Entertainment Association (TEA)
T: +1818 843 8497 W: www.teaconnect.org

World Waterpark Association (WWA)
T:+1 913 599 0300 W: www.waterparks.org

Zoo & Aquarium Association
T: +612 9978 4797 W: www.zooaquarium.org.au
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