




AM2  RECRUITMENT  Attractions jobs & news AM2.jobs
T

R
A

IN
IN

G

13Read AM2 online: AM2.jobs/digital©Cybertrek 2016 Twitter: @AM2jobs

��� ��������� �������������������������������� ��������t
t

Better people performance means better 
results for your business.

CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows
- Enhance presentation skills
- Boost retail and FOH con�dence
- Improve team morale

training

www.crew.uk.net
info@crew.uk.net

0845 260 4414

Training
that works.

CREW training will:
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“As a direct result of CREW training our fund pot for 
“Gems of the Jungle” at £5000 in August went through 
the roof and we amassed a further  £18,000 in just six 
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration

CREW understand that sta� development can be di�cult and time consuming, 
but we know that your people can make the di�erence between a good business 
and a great business. 

Dynamic Attractions has 
installed a state-of-the-art fl ying 
theatre at a historic attraction in 
Washington, Seattle. 

The brand new Wings Over 
Washington ride o� ers guests 
a “fl ying” experience, during 
which they soar over the state’s 
landmarks and landscapes. The 
20-minute ride experience, 
located at Pier 57’s Miners 
Landing attraction, was created 

using the latest technology, 
including 6K cameras, innova-
tive art laser projection, image 
capture drones, creative design 
agency Super 78’s virtual 
reality collaborative planning 
tools and surround sound. 

The multi-sensory 
ride features a variety of 
locations. The fi lm was 
created and produced by 
Brent Young of Super 78. 

Events AV specialist World-
Stage has completed two 
interactive installations at 
the newly opened Skyspace 
open-air observation deck in 
Los Angeles, California. 

Working alongside the 
experiential design team at 
Stimulant, a 360 Landscape 
and Refl ection Wall were 
created to bridge the gap 
between the elevator ride and 

the entry to the attraction atop 
the city’s US Bank Tower. 

The video projection expe-
riences create an interesting 
transition space for visitors. 

The 360 Landscape is a 
nine-projector, 50ft-wide (15m) 
screen mapping the topography 
and panoramic views that await 
visitors, featuring interac-
tive elements to learn about 
landmarks and points of interest. 

nWave Pictures have acquired 
Worldwide Distribution 
Rights to the Immersive 
Giant Screen Film Hurricane 
Movie distributor nWave 
Pictures has acquired the 
worldwide distribution rights 
to Hurricane, a giant screen 3D 
documentary fi lm produced by 
Ouragan Films. 

The 40-minute fi lm will 
be screened in October 2016 

at the Giant Screen Cinema 
Association Conference in 
Toronto, Ontario, Canada.

Hurricane follows meteor-
ologists and emergency crews 
as they battle to predict the 
storm’s path, while those in 
harm’s way prepare for the 
worst. Meanwhile, NASA’s 
satellites and hurricane 
tracking aircraft capture the 
enormity of the storm.

Newly opened waterpark 
Texas Typhoon in Katy, Texas, 
has been fi tted with electronic 
lockers by VLocker. 

The VLocker solution is 
touchscreen operated, enabling 
waterpark visitors to select and 
pay for a locker by credit card or 
by a RFID or NFC wristband, 
without having to queue. 

The lockers are manufac-
tured for maximum security 

from stainless or galvanised 
steel. Being easy to use, cashless, 
safe and convenient makes the 
lockers an obvious purchase 
for guests, contributing to the 
waterpark’s overall revenues. 

“Just a couple months into 
our season, we have already 
found we are renting the same 
door three or four times a day,” 
said Typhoon Texas general 
manager Evan Barnett. 

The touchscreen-operated lockers help boost revenues

Hurricane is a 3D production, fi lmed over a fi ve-year periodThe new fl ying theatre experience at Miners Landing

LA’s topography is illustrated in the experience

Dynamic Attractions’ fl ying theatre soars to new heights

Interactive media ushers visitors on to Skyspace deck

nWave to distribute giant screen 3D fi lm Hurricane 

VLocker supplies storage system at Texas Typhoon
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AM2
The news & jobs magazine 

from Attractions Management

Next issue:
21st September 2016

Book by noon on:
Wednesday 14th 
September 2016

Book online at am2.jobs
or contact Sarah Gibbs:
Tel: +44 (0)1462 471908

email: sarahgibbs@leisuremedia.com

AM2 is published every two weeks

For more information  
please contact:

Matthew Lamb 
Matthew.lamb@gva.co.uk

For Sale

Major UK Visitor Attraction
• Strategically located

• Renowned DVA

• Fully capitalised

• Established profitability

• Large scale planning permissions granted

Offers in the region of £7.5m

gva.co.uk/10063
08449 02 03 04

Stories that live. Memories that last – Continuum is one of the 
industry’s leading attraction operators, presenting a growing 
portfolio of visitor attractions across the UK. We are one 

of few organisations that own attractions whilst also managing 
businesses and brands on behalf of third party clients who trust 
their assets in our safe hands. We welcome well over a million visitors 
a year to our attractions and our business is set to grow further. 

To assist in this growth we recruit and retain the most passionate 
and e� ective people. Is this you? 

Area Commercial Manager 
Full Time Field Based Role. £40k per annum. 
Northern Area.

Due to our current and future expansion of the Company’s portfolio, 
an exciting opportunity has arisen to join our company in the role of 
an Area Commercial Manager.  

With a proven track record within the tourism, leisure & hospitality 
industry you will have great commercial awareness and the ability 
to inspire and motivate a team of managers based in our unique 
visitor attractions.  

You should have fi ve years’ managerial experience, have a proven 
history of coaching and mentoring, be an excellent communicator 
with the ability to work and develop productive relationships with 
our General Managers and other internal partners. 

The role requires a candidate with multi-site management 
experience with the ability to drive sales, maintain brand integrity 
and support the evolvement of an already high quality guest 
experience. 

You will ensure the successful management of all allocated projects, 
in particular ensuring the delivery of the budgeted profi t for each 
attraction whilst growing the business year on year.

This role will be North based, however regular national travel 
will be necessary.

General Manager
Emirates Spinnaker Tower, 
Portsmouth. Permanent, 
Full Time. Competitive 
Salary & Benefi ts
Soaring 170 meters above the 
Solent, the Emirates Spinnaker 
Tower is a world class visitor 
attraction standing proud over 
one Portsmouth Harbour’s 
stunning seascape, o� ering 
guests 360º panoramic views 
of the South coast and 
the Isle of Wight.  

As a company committed to 
investing in their team we 
are o� ering the successful 
candidates a clearly defi ned 
career path, competitive 
salary, free health care, income 
protection policy, pension 
scheme, death in service 
scheme, performance bonus 
and group discounts. 

The closing date is Sunday 18 
September 2016

Apply now http://lei.sr?a=R4P5b
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■ Indoor Play 
Area Manager 
Brean Play
Salary: Competitive 
Job location: Somerset, 
United Kingdom

■ General Manager 
Continuum Attractions
Salary: Competitive Salary 
& Benefi ts 
Job location: Glasgow, 
United Kingdom

■ Head of Hotel 
Operations 
Legoland
Salary: Competitive 
Job location: Windsor, 
United Kingdom

■ General Manager 
Madame Tussauds
Salary: Competitive 
Job location: San Francisco, 
United States

■ Duty Manager 
Royal Armouries Museum
Salary: £19,006 per annum 
Job location: Leeds

■ Area Commercial 
Manager 
Continuum Attractions
Salary: £40k per annum 
Job location: North, 
United Kingdom

■ General Manager 
Continuum Attractions
Salary: Competitive Salary 
& Benefi ts 
Job location: Portsmouth, 
United Kingdom

■ Head of Group 
Resourcing 
Merlin Entertainments Group
Salary: Competitive 
Job location: Poole, 
United Kingdom

■ Global Brand 
Marketing Executive 
Sea Life
Salary: Competitive 
Job location: Westminster, 
London, United Kingdom

■ Maintenance 
Manager 
Madame Tussauds
Salary: Competitive 
Job location: New York NY, 
United States

■ Operations Manager 
Legoland Discovery Centre
Salary: Competitive 
Job location: Chicago, 
United States

■ Hotel Manager 
Mark Warner Holidays
Salary: Competitive + 
Flights + Accommodation + 
Comprehensive Benefi ts 
Job location: Europe

■ Operations Manager 
Legoland Discovery Centre
Salary: Competitive 
Job location: Chicago, 
United States

■ Model Designer 
Legoland
Salary: Competitive 
Job location: California, 
United States

■ Profit Protection 
Manager 
Merlin Entertainments Group
Salary: Competitive 
Job location: Midway North 
America, United States

■ Researcher - 
Creative Media - 
(Hindi speaking) 
Merlin Entertainments Group
Salary: Competitive 
Job location: London, 
United Kingdom

■ Researcher - 
Creative Media 
Merlin Entertainments Group
Salary: Competitive 
Job location: London, 
United Kingdom

■ Operations Manager 
Legoland Discovery Centre
Salary: Competitive 
Job location: Philadelphia, 
United States

■ Business Manager 
World Horse Welfare
Salary: Competitive salary 
and benefi ts 
Job location: Somerton, 
Somerset, United Kingdom

■ Commercial 
Experiences Manager 
Science Museum
Salary: £40,000 per annum 
Job location: London, 
United Kingdom



16 Read AM2 online: AM2.jobs/digital ©Cybertrek 2016Twitter: @AM2jobs

AM2 NEWS ADDRESS BOOK

American Association of Museums (AAM)
T: +1 202 289 1818 W: www.aam-us.org

Association of American Zoos & Aquariums 
T: +1 301 562 0777 W: www.aza.org

Association of Art Museum Directors
T: +1 212 754 8084 W: www.aamd.org

Association of Independent Museums (AIM)
T: +44 (0)1584 878 151 W: www.aim-museums.co.uk

Association of Leading Visitor 
Attractions (ALVA)
T: +44 (0)20 7222 1728 W: www.alva.org.uk

Association of Science and 
Technology Centers (ASTC)
T: +1 202 783 7200 W: www.astc.org

Association of Scottish Visitor 
Attractions (ASVA)
T: +44 (0)141 229 0923 W: www.asva.co.uk

Association of Zoos and Aquariums (AZA)
T: +1 301 562 0777 W: www.aza.org

Australian Amusement Leisure & 
Recreation Association (AALARA)
T: +61 7 3807 35 08 W: www.aalara.com.au

European Association of Amusement 
Suppliers Industry (EAASI)
T: +39 0522 554 176 W: www.eaasi.org

European Association of Zoos 
and Aquaria (EAZA)
T: +31 20 520 07 50 W: www.eaza.net

European Network of Science 
Centres and Museums (Ecsite)
T: +32 2 649 73 83 W: www.ecsite.eu

Giant Screen Cinema Association (GSCA)
T: +1 919 346 1123 W: www.giantscreencinema.com

Historic Houses Association (HHA)
T: +44 (0)20 7259 5688 W: www.hha.org.uk

Indian Association of Amusement 
Parks & Industries (IAAPI)
T: +91 22 6523 1643 W: www.iaapi.org

International Association of Amusement 
Parks & Attractions (IAAPA)
T: +1 703 836 4800 W: www.iaapa.org

International Planetarium Society
T: +1 808 969 9735 W: www.ips-planetarium.org

Irish Science Centres Awareness 
Network (ISCAN)
T: +353 (0)51 302 865 W: www.iscan.ie

Museums Australia
T: +61 2 6230 0346 W: www.museumsaustralia.org.au

National Farm Attractions Network (NFAN)
T: +44 (0)1536 513 397 W: www.farmattractions.net

NAVET
T: +46 (0)33 41 00 09 W: www.navet.com

Outdoor Amusement Business 
Association (OABA)
T: +1 407 681 9444 W: www.oaba.org

The Aquarium & Zoo Facilities 
Association (AZFA)
E: rlf@tnaqua.org W: www.azfa.org

The Canadian Museums Association
T: +1 613 567 0099 W: www.museums.ca

The Canadian Association of 
Science Centres (CASC)
T: +613 566 4247 W: www.canadiansciencecentres.ca

Themed Entertainment Association (TEA)
T: +1 818 843 8497 W: www.teaconnect.org

World Waterpark Association (WWA)
T: +1 913 599 0300 W: www.waterparks.org

Zoo & Aquarium Association
T: +61 2 9978 4797 W: www.zooaquarium.org.au

Terrorist attacks, strikes and 
serious fl ooding have cost 
Paris an estimated €750m 
(US$847.5m, £640m) 
according to new statistics, 
with tourism chiefs calling 
for action in the face of 
an “industrial disaster” 
for the French capital. 

Between January and 
June 2016, Paris welcomed 
a million fewer visitors 
compared with the same 
period in 2015. Figures from 
the French capital’s tourist 
board also shows that hotel 
stays are down 8.5 per cent, 
with an 11.5 per cent decline 
in foreign tourists. Paris’ most 
popular visitor attraction – 
Disneyland Paris – has also 

Universal’s plans to open a 
multi-billion dollar theme 
park and resort in South 
Korea have hit a stumbling 
block, with the consortium 
of Korean and Chinese 
investors behind the project 
divided over how to fi nance 
the mega development. 

The plans, which looked 
dead in the water after 
three years of silence 
following the fi nancial 
crisis, were resurrected in 
December last year when 
the consortium formed to 
realise the project by 2020. 

According to The Korea 
Times, the consortium 
remains divided over the 
project’s fi nancing, which 
has delayed the signing of a 
formal contract, which was 
due to be signed by the end 

Tourism chiefs call for action plan after 
Paris attacks cost industry €750m

South Korea’s Universal theme park 
plans in jeopardy over funding problem

O�  cials have called for major investment into tourism 

The Universal plans envisage a 4.2sq km mixed development 

been feeling the sting, with 
numbers down 11 per cent 
between April and June. 

“It’s time to realise that 
the tourism sector is going 
through an industrial 
disaster,” said Paris region 

of August. That deadline 
has now been extended. 

The deal is reportedly 
hinging on whether or 
not the state-run Korea 
Development Bank (KDB) 
will be able to fund part 

tourist board head 
Frederic Valletoux. 
“This is no longer the 
time for communication 
campaigns but time 
to set up a relief plan.”

of the cost, which is not 
a guarantee as it is also 
leading South Korea’s 
restructuring of its burdened 
shipbuilders, shipping lines 
and other companies.

More: http://lei.sr?a=H8j7n_A

More: http://lei.sr?a=6t8q7_A


